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GIA can help you and your team 
become more confident gem and 
jewelry professionals – quickly, 
affordably, and at everyone’s  
own pace.
Learn more at www.gia.edu

Impress Your Customers.
Outdo Yourself.
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of directors

The American Gem Trade Association is a not-for-profit Association of United 

States and Canadian gemstone professionals dedicated to promoting awareness and 

appreciation of natural colored gemstones and cultured pearls. 

Founded in 1981, the AGTA has over 1,100 Members representing leading colored 

gemstone and cultured pearl wholesalers, retailers, manufacturers, designers, colored 

diamond dealers, estate dealers and industry professionals. 

AGTA Members are proud to uphold the highest ethical standards, agreeing to the 

Association’s strict Code of Ethics & full disclosure of gemstone enhancements.

Membership provides you with many exclusive benefits and services: 

Members are eligible to exhibit in some of the most important annual events in 

the gemstone and jewelry industry, including AGTA GemFair™ Tucson,  AGTA 

GemFair™ at the JCK Las Vegas Show, and AGTA Pavilions at the JA New York 

Show & The Smart Jewelry Show in Chicago and Dallas.

Members are featured in the printed AGTA Source Directory and online version. featured in the printed AGTA Source Directory and online version. featured

This is a powerful tool that gives access to a valuable network of fellow gemstone 

professionals. Over 15,000 copies are distributed!

Members stay informed about the AGTA, hot topics surrounding our industry, 

gemstone & jewelry fashion with the quarterly Prism & weekly ePrism.

Members have access to leading industry programs. These programs include Bank 

of America Merchant Services, FedEx Express®, FedEx Declared Value, FedEx 

Kinko’s, GE Money Luxury, Association Health Programs, the Office Depot: Taking 

Care of Business program and car rental with Avis and Budget.

Members can also access our AGTA Online Community and gain valuable 

knowledge from our GemFair Tucson Seminar DVD and eLearning Platform.

The professionalism of AGTA Members continues to set them apart from 

the competition.p

Prism
For further information or to advertise, please contact: 

Joshua Garcia

American Gem Trade Association

3030 LBJ Frwy., Ste. 840  Dallas, TX 75234

800-972-1162  214-742-7334 FAX  joshua@ agta.org   

www.agta.org  www.addmorecolortoyourlife.com

COVER:

2012 AGTA Spectrum Awards™ winning jade and sapphire earrings by J.R. Dunn Jewelers, 

winning moonstone ring by Aspire Designs, Ltd. and AGTA Spectrum Awards Collection 

sapphire ring by J.R. Dunn Jewelers.

M e M B e r s h i P  B e n e f i t s
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Dear Friends,

The Holiday season is upon us! For many of us this fourth quarter is the most mportant 

part of the year.  I wish everyone a Fantastic Season ahead!

This has been a trying year on many fronts, but this Fall our East Coast was hit 

with one of its worst storm systems in History.  Hurricane Sandy has taken lives and 

left thousands of Americans displaced or without power and running water in addition 

to causing millions of dollars in damage.  This has been nothing short of tragic and my 

thoughts and prayers are with every family that has been affected by this event.  Let 

us all dedicate our time and resources to help in any way that we possibly can, this is 

certainly a time to give.  In such a trying time however, I am confident that we will be 

once again be reminded of how resilient the American spirit can be.

This Season, I believe we should take a moment to appreciate and be grateful for all 

that we have.  As Americans, we can proudly say that we live in the greatest nation in the 

world. We still have the world’s largest economy and largest consumer market for luxury 

goods.  Despite facing unprecedented downturn in the U.S. and global economies, the 

colored gemstone and cultured pearl markets have continued to grow.  This in itself is 

proof that no matter the adversity it faces, the American spirit is ever resilient and will 

always come back stronger and better.

I wish all of you great success and prosperity in this upcoming season.  May you 

and your families enjoy this wonderful time of the year together in celebration, joy, and 

good health.p

Sincerely,

Ruben Bindra

President

This week I opened my copy of Vogue (yes, I do subscribe to Vogue, if we don’t know 

where fashion is headed how can we know what part we can play with our gemstones?) 

and was very impressed with the ten page spread, beginning with the inside cover, 

saluting the “Legacy of Gemstones of Tiffany” honoring the 175th anniversary of this 

venerable jewelry company and AGTA Member.  Included in the featured jewelry from 

the collection are a mouthwatering 175 ct. Morganite pendant, a spectacular 175 ct. 

Tanzanite necklace, an exquisite (their word, which I heartily support) Kunzite ring and 

a sumptuous bracelet laden with Spessartite and Tsavorite Garnets.

While we all, no doubt, may yearn to possess the finest jewelry offered by Tiffany 

& Co. these rare treasures will assuredly be beyond the reach of many.  I would offer 

Tiffany & Co. my sincerest congratulations on their milestone event and my heartfelt 

appreciation on their contribution to what will assuredly be an enormous bump in the 

popularity and demand for these particular gemstones. 

When you combine the time honored talent of Tiffany & Co. to define the utmost 

parameters of aspiration with the unrivaled position that Vogue magazine wields in 

influencing consumers, you can expect, no you can be assured, that your customers will 

be coming to you with requests for these magnificent gems.  Allow me to suggest some 

steps you might take in order to prepare yourself and your staff for this eventuality.

F r o m  t h e  P r e s i d e n t

F r o m  t h e  C e o
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I always like to suggest to sales associates to be prepared for a customer’s inquiries 

about gemstones.  Any anecdotal information or interesting tidbits helps fuel the client’s 

interest makes the sales presentation an experience rather than a process.  Fortunately, 

each of these gemstones, while relatively new in the pantheon of gemstones, has a 

fascinating story that can create interest and excitement and also intimately associates 

them with Tiffany & Co.

Let’s begin with Kunzite, the pink variety of Spodumene, discovered in California 

in 1902.  At the time, George Fredrick Kunz, widely regarded as the “Father” of gemstone 

appreciation in the United States, was a prolific writer on gemology and Vice President 

of Gemology for Tiffany & Co.  Kunz suggested that the gemstone be named in honor of 

James Pierpont Morgan, the renowned financier and a generous contributor of gemstone 

collections to the American Museum of Natural History, many of which were purchased 

from Tiffany & Co.  Gemstone lore has it that when Kunz ostensibly could not contact 

Mr. Morgan, he reluctantly acceded to the encouragement of the gemological community 

to name the new gem in his honor.  Thus, pink (or better lavender) Spodumene became 

known as Kunzite.  Some historians have suggested that this might have been less 

acquiescence on Kunz’ part rather than self aggrandizement. 

No doubt this may have possibly rankled J.P. Morgan, but Kunz received the 

gemological equivalent of a “get out of jail card” when in 1911 a new pink Beryl 

gemstone was discovered in Madagascar.  The Beryl family includes the green variety 

Emerald, pastel blue we know as Aquamarine and the beautiful golden varieties referred 

to as golden Beryl or Heliodor.  Kunz encouraged the name Morganite for this lovely 

new gemstone and, as David Federman points out in his book Gem Profile, The First 60, 

it is a testament to the enormous influence wielded by Tiffany & Co. and George Kunz 

that the mineralogical and gemological community readily agreed. 

Jump ahead nearly sixty years to the dry and hardscrabble foothills of Mount 

Kilimanjaro in northeastern Tanzania, where in 1967 a local prospector named Manuel 

de Souza discovers lovely blue crystals of unknown nature that were eventually identified 

as a blue variety of the mineral Zoisite. As was the case in Kunz’s time, this new gem 

find quickly made its way to New York to the offices of Tiffany & Co. who introduced 

it to the world as “Tanzanite.”  The name was selected as much for it exotic appeal as 

for the belief that there may have been a significant challenge getting the public excited 

about blue Zoisite.  Although Tanzanite does occur blue in nature, it is generally greenish 

or grayish due to its strong trichroic nature and nearly all Tanzanite is heated to its vivid 

and lovely blue to burgundy/blue hues.  Tanzanite’s popularity has risen to such heights 

that it has been designated as an alternate birthstone for the month of December.

It is one of those serendipitous quirks of nature that at almost the same time that 

Tanzanite was discovered in 1967, the late and legendary geologist/miner Campbell 

Bridges uncovered beautiful green Grossularite Garnet crystals in Northeastern 

Tanzania.  Due to an inhospitable political climate, which made mining for minerals 

nearly impossible in Tanzania at the time, Bridges pursued similar geological terrain 

north into Kenya, where he found deposits of the same material.  The green Garnets were 

as verdant as new spring grasses and like most garnets highly transparent and superior in 

hardness, the combination of which produces some of the most brilliant gems in nature.  

And before you could say “déjà vu” these spectacular green Garnets made their way to 

the gemstone offices of Tiffany & Co. where they were christened “Tsavorite” Garnets 

in reference to the Tsavo National Park in Kenya, near where the Garnets are found. 

I hope this minor history lesson brings your sales associates more confidence when 

presenting these very special gemstones.  If you need help in sourcing any of these gems 

go to our website www.agta.org and click on Source Directory.  At the bottom of the 

search entry page enter Garnet, Tanzanite, Kunzite or Morganite into the line “gemstone” 

and you will be linked to a list of AGTA dealers who supply these gemstones.p  

Sincerely,

Douglas K. Hucker

Chief Executive Officer

Kunzite

Morganite

Tanzanite

Tsavorite Garnet
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At the AGTA GemFair™ Tucson, 

buy smart and buy safe in the 

secure comfort of the Tucson 

Convention Center where you will 

find the highest quality, best value 

and broadest selection. You’ll 

connect with US- and Canadian-

based professionals plus attend  

seminars and workshops that  

will educate and inspire.  

Connect with Success at the  

2013 AGTA GemFair Tucson.

Increasing your profits by 

expanding your colored 

gemstone and pearl 

business isn’t complicated. 

Rely on trusted partners to 

help build your business. 

That’s why it is important 

to connect with AGTA 

Members. Each year they 

sign a Code of Ethics that 

signifies their commitment 

to maintaining the industry’s 

highest standards.

F E B R U A R Y  5  –  1 0

  Show/Hotel Information: AGTA.org  

  Registration Hotline: 800-879-6259  

  AGTA Office: 800-972-1162

C O N N E C T
B U Y  S M A R T

B U Y  S A F E

AGTA Tucson Prism Ad.7.25x11.25.1   1 7/31/12   11:06:22 AM

SHOW DATES AND HOURS 

GemHall, Design Pavilion & Galleria 

February 5 - 9, 2013  10:00 a.m. - 6:00 p.m.

GemHall, Design Pavilion & Galleria 

February 10, 2013  10:00 a.m. - 4:00 p.m.

Expanded Tools, Equipment and Supplies Pavilion 

February 5 - 8, 2013  9:30 a.m. - 6:00 p.m.

A VARIETY OF EXHIBITORS

• AGTA Colored Gemstone and Cultured Pearl Dealers

• Colored Gemstone Jewelry Designers

• Colored Gemstone Jewelry Manufacturers

• Antique and Estate Jewelry Dealers

• Tools and Equipment Suppliers

• Industry-Related Service and Supply Companies

• Lapidaries

Check out www.agta.org for a current list of 2013 exhibitors and 

up-to-date information.

SpECIAl EVENTS AND EXHIBITS

• One of AGTA’s longstanding traditions is the annual AGTA 

Coyote Classic Charity Golf Tournament. Help raise money for 

the Special Olympics while enjoying scenic Tucson.

• Come share in the fun at our annual AGTA Spectrum Awards 

Gala. The evening starts with a cocktail reception, followed by a 

seated dinner, live entertainment and dancing.

EDUCATIONAl SEMINARS

Learn from an expansive list of experts covering dozens of current 

industry topics that will help you effectively manage, market 

and grow your business. Hands-on demonstrations presented by 

MJSA “At The Bench Live.”

A VARIETY OF EXHIBITORS

All You Need, All in One Place: AGTA GemFair™ Tucson!

Meet the world’s top suppliers who, after your customers, mean 

the most to your business. Because the AGTA is an association 

dedicated to maintaining the highest ethical standards among 

its Members and within the industry, you can shop AGTA Gem-

Fair™ Tucson with complete confidence.

AGTA Colored Gemstone and Cultured Pearl Dealers

In the GemHall

Our dealers offer every imaginable color, shape and size of natu-

ral colored gemstones and the finest selection of cultured pearls 

found anywhere in the world. Discover new finds and old favor-

ites amid an incredible selection of gemstone materials!

Design Pavilion

In the GemHall

The Spectrum of Design Jewelry Pavilion is home to the most cre-

ative and talented designers in North America. From classic styles 

to more contemporary looks, these designers are continuously in-

venting the next new big trend.

Antique and Estate Jewelry Dealers

In the GemHall

AGTA offers the perfect venue for one-of-a-kind, hard-to-find 

colored gemstone and cultured pearl antique jewelry. You can 

find the highest quality estate jewelry in a wide range of styles 

and price points to meet every need.

Tools, Technology and Supplies Pavilion

In the Grand Ballroom

Here you will find a comprehensive selection of equipment, soft-

ware, jewelry display merchandise, packaging and accessories to 

help you sell color.

T h e  A G T A  G e m F A i r ™ 
T u c s o n  e x p e r i e n c e
J o i n  u s  i n  2 0 1 3 !
For 32 years, the jewelry industry has relied on AGTA GemFair Tucson™ 
to provide buyers the opportunity to find the best selection of colored 
gemstones supporting the latest trends in producing sales.  This show is 
home to the largest selection of colored gemstones and cultured pearls in 
North America.  Gemstone aficionados from around the world travel to take 
advantage of the GemFair Tucson experience by getting the first look at hot 
gemstones and the newest production of the classics.
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At the AGTA GemFair™ Tucson, At the AGTA GemFair™ Tucson, 

buy smart and buy safe in the buy smart and buy safe in the 

secure comfort of the Tucson secure comfort of the Tucson 

Convention Center where you will Convention Center where you will 

find the highest quality, best value find the highest quality, best value 

and broadest selection. You’ll and broadest selection. You’ll 

connect with US- and Canadian-connect with US- and Canadian-

based professionals plus attend  based professionals plus attend  

seminars and workshops that  seminars and workshops that  

will educate and inspire.  

Connect with Success at the   at the  

2013 AGTA GemFair Tucson.2013 AGTA GemFair Tucson.

Increasing your profits by 

expanding your colored 

gemstone and pearl 

business isn’t complicated. 

Rely on trusted partners to 

help build your business. 

That’s why it is important 

to connect with AGTA 

Members. Each year they 

sign a Code of Ethics that 

signifies their commitment 

to maintaining the industry’s 

highest standards.

F E B R U A R Y  5  –  1 0

  Show/Hotel Information: AGTA.org  

  Registration Hotline: 800-879-6259  

  AGTA Office: 800-972-1162

C O N N E C TC O N N E C T
B U Y  S M A R TB U Y  S M A R T

B U Y  S A F EB U Y  S A F E
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SUNDAY, FEBRUARY 3 

17th Annual Coyote Classic 

Charity Golf Tournament

Sponsored by FedEx

Omni Tucson National Resort

2727 West Club Drive

Benefiting the Tucson Officer’s 

Run for Special Olympics

Sign-up 12:00 pm 

Shotgun Start 1:00 pm

SUNDAY, FEBRUARY 3 – MONDAY, FEBRUARY 4 

The National Association of Jewelry Appraisers

Tucson Convention Center, Maricopa Meeting Room

8:00 am – 5:00 pm

Contact Gail Brett Levine at 718-896-1536 or 

naja.appraisers@netzero.net

MONDAY, FEBRUARY 4 

GILC Meeting

Tucson Convention Center, Graham Room

8:30 am – 4:00 pm

ICA General Assembly

Graham Room

4:00 pm – 5:30 pm

WEDNESDAY, FEBRUARY 6 

Cultured Pearl Association of America

Cushing Street Bar & Grill

6:00 pm – 9:30 pm

By invitation only.

Call Bo Perry at 212-255-6875 for more information

International Colored Gemstone Association

ICA Cocktail Reception, Marriott University Park Hotel

6:30 pm

ICA Members welcome by invitation only.

RSVP to the ICA at 212-620-0900

THURSDAY, FEBRUARY 7 

IDCA Annual Event

Marriott University Park Hotel

7:00 - 11:00 pm

By invitation only 212-921-4488

AGTA GemJammin’

The Hut

8:30 pm

Join the jewelry industry’s best 

musicians for a great night of 

music and fun! Tickets are $10 at the door and all proceeds go to 

Jewelers for Children.

More info at www.gemjammin.com

FRIDAY, FEBRUARY 8 

2012 AGTA Annual Tucson Membership Meeting

Tucson Convention Center, GemHall Floor

9:00 am

Come and meet the newly elected members of the Board 

of Directors.

“Party at the GIA Gem Mine”

Annual Dinner, Auction and 

Dance Party

Sponsored by the GIA Alumni Association

6:30 – 11:00 pm

Marriott University Park Hotel

Join us for a silent and live auction, buffet dinner, awards presenta-

tion, and dancing.

Attire: Casual evening or business.

Admission: $50 before January 25. $65 after January 25 and at 

the door.

Visit www.gia.edu/alumniparty to purchase your tickets.

To donate auction items, call 800.421.7250, ext 4145, 760.603.4145, 

or email alumni@gia.edu. All auction proceeds will benefit the 

GIA Alumni Endowment Fund.

Shuttle service from the Convention Center to Marriott University 

Park Hotel will be courtesy of AGTA.

SATURDAY, FEBRUARY 9 

AGTA Spectrum Awards™ Gala™ Gala™

Marriott University Park Hotel

Grand Ballroom

7:00 pm – 12:00 am

Come celebrate the winning designs of the 2013 AGTA Spectrum 

Awards™ and enjoy a great night of dining and dancing. Tickets 

are priced at $100 per person.

Call 800-972-1162 for more information.

sPeCial events
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AGTA Celebrates the Spectrum Awards

in the Design Pavilion

Through the Spectrum Awards, the AGTA has been honoring supe-

rior talent in gemstone and jewelry design for twenty-nine years. 

Discover why this competition sets the standard for designers and 

lapidaries as you view the collection featuring the 2013 AGTA 

Spectrum Awards™ winning selections. Buyers will also have the 

chance to vote for the Buyer’s Choice Award.

AGTA Product Booth

Galleria Level

Please stop by the AGTA Product Booth on the Galleria level of 

the convention center. AGTA offers many products and services to 

help you sell more color and run your business more efficiently. 

See the latest developments in education, information, marketing 

tools, point-of-sale materials and sourcing. Many of our affinity 

partners will be on hand to share details with you.

The Cultured Pearl Association of America’s Annual Exhibit 

GemHall in Booth 1900

Winning entries from the International Pearl Design Contest will 

be on display. Education and sales materials plus stimulating con-

versation about our favorite topic, PEARLS; please stop by!

Smithsonian Institution Special Exhibit

GemHall Floor in Booth 1800

Each year more than 7,000,000 people visit the Smithsonian Institu-

tion to see the Janet Annenberg Hooker Hall of Geology, Gems & 

Minerals, home of the Hope Diamond and the single largest ex-

hibit hall ever renovated in the Smithsonian National Museum of 

Natural History. You can see highlights of this fabulous collection 

at the AGTA GemFair™ on the GemHall floor. Don’t miss this 

opportunity to see some of our National Treasures and to speak to 

Jeffrey Post, Ph.D. and Curator of the National Gem Collection.

sPeCial exhibits

AGTA GemFair Tucson offers inmportant educational seminars 

designed to help industry professionals looking for new and in-

novative strategies to create opportunities for profit and growth 

in their businesses. Choose from more than 30 seminars geared 

toward a wide range of interests and needs.

Our exciting lineup of FREE seminars offers education at every 

level — from basic to advanced. Seating in all free sessions is 

limited by room capacity and, in a few cases, by the availability 

of samples. Plan to arrive early to ensure seating. Speakers are 

subject to change without notice. Presentations last one hour 

unless otherwise noted.

MJSA’s “At the Bench live” 

If you have a jewelry manufacturing component in your business, 

the Tools, Technology and Supplies (TTS) Pavilion at the AGTA 

GemFair™ Tucson will be a key destination for you in 2013!  This 

pavilion is dedicated to all aspects of jewelry manufacturing and 

repair.  The TTS Pavilion will be open Tuesday, February 5th

through Friday, February 8th from 9:30 a.m. – 6:00 p.m.  MJSA’s 

“At the Bench Live” demonstrations will be offered in the Tools, 

Technology, and Supplies Pavilion in the Ballroom of the Tucson 

Convention Center, Tuesday through Friday.

seminars

AGTA negotiates preferred rates at several properties in Tucson for GemFair attendees. Make your 

reservations now to ensure that you get a room as hotels sell out quickly. 

AGTA 2013 Preferred Hotels & Rates

Courtyard by Marriott Williams Centre   $159.00

Doubletree Hotel Tucson at Reid Park   Doubletree Hotel Tucson at Reid Park   Doubletree Hotel Tucson at Reid Park $184.00

Embassy Suites Tucson - Paloma Village  $179.00

Hilton Garden Inn Tucson Airport   Hilton Garden Inn Tucson Airport   Hilton Garden Inn Tucson Airport $154.00

Lodge on the Desert     $169.00

Marriott University Park (AGTA Headquarter Hotel) $199.00

Residence Inn Marriott Tucson Airport    $139.00

TownePlace Suites by Marriott, Tucson Airport   $127.00

TownePlace Suites by Marriott, Williams Centre   $127.00

Westin La Paloma Resort & Spa    $199.00

www.agta.org/tradeshows/gft-travel.html  Customer service: 888-665-1370 or 801-505-5265

aCComodations
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Vinny has won his share of competitions 

and is constantly in the top finishers.  He 

can generate swing speeds of 148 mph.  

His ball leaves the tee at 212 mph.  He 

uses USGA sanctioned equipment for all 

of the contests.  “Our shafts and balls and 

club heads must all be legal,” he explains. 

“We don’t hit it longer than everyone else 

because we use illegal equipment. All of 

us have an unusual and extreme skill.”

His longest drive in competition is 424 

yards and four inches, but The Pasta Man 

can do more than hit the ball a long way.  

He can hit trick shots.  He can tee the ball 

up three feet off of the ground and still hit 

it over 300 yards.  He can hit a ball with 

a club that has a shaft made out of rope.  

He can hit a ball with a left-handed driver 

using a right-handed stance farther than 

most lefthanders can hit it with their two 

longest drives.  He can hit it off his knees 

with a nice draw right down the middle.  

His most amazing trick, however, is 

hitting a golf ball through a half an inch 

thick piece of plywood.  To hit a ball 

through a half an inch of plywood the 

ball must be going over 200 mph.  “If the 

ball is only going 190mph, it will hit the 

plywood and come back at about 180mph 

at the player,” he explains.  “If it hits the 

player…you do the math and first aid.”

Vinny “The Pasta Man” has a great sense 

of humor, and mixes comedy into his 

demonstrations.  Ciurluini must secretly 

long to be a stand-up.  Some of his charm 

is rubbing off already.  You watch him and 

just want to go hit a ball really hard.

You can register as a foursome or as an 

individual, and we’ll pair you up with 

other singles.  The tournament entry fee 

is $150 per person or $500 per foursome.  

The format features a 12:00 pm sign-

up until the shotgun tee-off at 1:00 pm 

and is open to anyone.  Registration 

includes green fee, cart, box lunch, 19th 

Hole Celebration, and assorted prizes.  

And most importantly, the tournament 

combines competition and fun for a 

great cause, the Tucson Officer’s Run for 

Special Olympics.p 877.OMI.GEMS | omigems.com | color@omigems.com

aGTa GemFair Tucson | February 5-10, 2013 | Booth 401

C o y o t e  C l a s s i C  s h o w - 
C a s e s  “ t h e  P a s t a  m a n ”

The first event of AGTA GemFair™ Tucson “tees off” on Sunday, February 
3rd, with the 17th Annual AGTA Coyote Classic Charity Golf Tournament 
sponsored by FedEx.  Join us this year for a Trick Shot Show by professional 
Long Driver Vincent “The Pasta Man” Ciurluini, who is a Graduate 
Gemologist and is married to AGTA Member Dallas Prince.  It is sure to be 
an entertaining and inspiring show for a great cause.  Not to mention, the 
tournament will be played at the incredible Omni Tucson National Resort!
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Pieter Andries was born in the former Belgian Congo and raised in Antwerp, Belgium - the 

“Diamond Capitol of the World.”  He began his jewelry career at the early age of 12, when he 

made and sold his first pair of earrings.  At 14, he enrolled in Technium School for the Mastery 

of Jewelry Making.  Pieter Andries graduated with the highest honors as a Master Jeweler.  In 

1982, he and his wife, Marilyn, moved to the United States to pursue the American dream.

Now, for more than 40 years, Pieter Andries continues to 

create fine jewelry in his Texas atelier.  From refined and elegant 

to bright and bold, he offers the best selection of rare, conflict-

free diamonds, natural gemstones and pearls in North Texas. His 

diamond settings and other fine jewelry creations can be seen in 

his Southlake, Texas fine jewelry showroom that bears his name, 

Pieter Andries Jewelers.  “The key is differentiation - we sell 

refined elegance,” states Pieter Andries.

A firm believer in “brick and mortar,” Pieter Andries features 

a unique and posh showroom, complete with a bar and children’s 

play area.  The showroom beautifully displays colored gemstone 

jewelry, pearls and diamonds.  For male shoppers, all pricing is 

displayed to help put men at ease.  According to Pieter Andries, 

discounts diminish your product and your brand, so everything 

must be priced correctly.  For children, there is a personal tour and 

each child receives a tumbled gemstone and a book on gemstones.  

Pieter Andries has integrated all of his client information into a 

robust customer relationship platform - from what customers have 

Amethyst and Garnet 
Elite Silver (950) and 
18K gold rings.

Pieter Andries Jewelers Showroom

m e m b e r  P r o F i l e :
P i e t e r  a n d r i e s
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previously bought to a wish list.  For example, if a wife previously bought to a wish list.  For example, if a wife 

has come into the store and viewed several pieces, has come into the store and viewed several pieces, 

the staff member inputs that information into the staff member inputs that information into 

their iPad, so when the husband comes in the their iPad, so when the husband comes in the 

day before Christmas the staff member day before Christmas the staff member 

is able to quickly help him select the       is able to quickly help him select the       

right gift.

Pieter Andries is also the only Pieter Andries is also the only 

jewelry store in North Texas to use jewelry store in North Texas to use 

the Angular Spectrum Evaluation the Angular Spectrum Evaluation 

Tool (ASET), the newest technology in Tool (ASET), the newest technology in 

diamond cut evaluation.  The ASET allows diamond cut evaluation.  The ASET allows 

users to quickly determine a diamond’s light users to quickly determine a diamond’s light 

performance, which is a product of the quality of the cut.  It is a performance, which is a product of the quality of the cut.  It is a 

proven indication of a diamond’s brilliance, fire, and scintillation. 

Pieter Andries and his staff use this technology to select stones 

for inventory and to educate clients about the importance of cut in 

relation to beauty and value.  Every diamond comes with a grading 

certificate signed by Pieter Andries himself as his endorsement of 

the quality of each diamond they sell.

Pieter Andries is quick to point out that technology will 

not sell jewelry.  “Romance, knowledge and truthfulness sell 

our product,” states Andries.  All staff members have a G.G.  In 

addition, he encourages the staff members to pursue continuous 

education.  “The highest motivation of staff is the opportunity       

to learn.”

Pieter Andries designs the fine jewelry in his Southlake 

showroom.  The dream becomes a reality in his state-of-the-

art design and manufacturing facility. In addition to the latest 

equipment and technology, skilled professional craftsmen work 

under the direction of Pieter Andries to create masterpieces 

of perfection and beauty.  At each step in the process the piece 

must pass strict quality controls before it can become a Pieter 

Andries creation.  “Because we have an on-site workshop with 

skilled craftsmen, one-of-a-kind jewelry pieces can be designed, 

crafted and delivered much faster and more cost-effectively,” 

Pieter Andries says.  “Producing our own jewelry gives our clients 

the assurance that every piece they buy from us is of the highest 

quality humanly possible and at a price that is attainable, but 

most importantly, giving customers something that can’t be found 

elsewhere”.  The Pieter Andries showroom also offers Rolex 

timepieces, jewelry repairs and appraisals. 

Pieter Andries Jewelers is proud to be a Member of the 

American Gem Trade Association and adheres to the highest 

ethical standards.  Pieter Andries became a Member in 1984 as 

a loose gemstone dealer, and he began exhibiting at the AGTA 

GemFair™ Tucson the following year.  “I needed AGTA for the 

exposure and networking.”  For over 15 years, his 

company exhibited at GemFair, and he was one of the first 

to sell finished goods with colored gemstones and mountings, 

known as HP Creations..

As Pieter Andries business evolved, he was able to adjust 

to life and economical turns.  There were numerous obstacles 

throughout the years.  For instance, in 1997 Pieter Andries was 

almost killed in a burglary.  Facing foreclosure, he and his wife 

thought about quitting and starting all over in another profession, 

but they persevered in the business they loved.  “The passion, the 

knowledge, the expertise and the belief in in people who help 

create opportunities— can only bring success! Do the right things 

at all times and the money will follow!”

Pieter Andries Jewelers has been serving the Southlake area 

for over 25 years and in that time, it has established a tradition 

of giving back to the community. Over the years, Pieter Andries 

has personally supported many organizations in the Southlake- 

area including the DFW Humane Society, the Southlake Lions 

Club, the North Texas Shield Foundation, the Bob Jones Nature 

Center, the Miss Southlake Pageant and the Southlake Historical 

Society.  In 2004, Pieter Andries was awarded the “Citizen of the 

Year” by the Southlake Chamber of Commerce.  Last year, Pieter 

Andries Jewelers welcomed students from The Clariden School 

in Southlake to his store for their 2nd Annual Rock Hunt.  The 

Annual Rock Hunt, which became a tradition after last year’s 

successful event, gives students the opportunity to discover the 

natural beauty within gemstones from Pieter Andries, who holds 

the distinguished Certified Gemologist Appraiser title from the 

American Gem Society. Participating students, ages 6-12 enjoyed 

a behind-the-scenes look at the creation of jewelry, studied 

different gem specimens and worked with lab equipment. This 

year’s Rock Hunt held personal significance for Pieter Andries as 

his four granddaughters joined the group. The participation fees 

for the Rock Hunt were donated directly to The Clariden School. 

   To learn more about Pieter Andries Jewelers, visit

www.pieterandries.com.p

One-of-a-kind fancy cut golden 
Citrine (9.14 cts.) pendant  accented 
with brilliant cut Diamonds (0.63 
ctw.) and crafetd in 14K yellow 
gold. The pendant was donated to 
the Guzman 23 Foundation and 
raised $9,000.00.

Pieter Andries Design & Manufacturing Facility
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Andrew Sarosi was born in 
Hungary in 1938.  Sarosi was a 
Holocaust survivor and came to the 
United States seeking a new life in 
1956. After a series of odd jobs, he 
found himself in Southern California 
as a draftsman.  By chance, he met 
a gem dealer in Beverly Hill who 
gave him some emeralds.  On the 
weekends, Sarosi began to visit 
mom and pop jewelry stores and 
sell gemstones.  He soon realized he 
could make a good living, and his  
gemstone legacy began.

Sarosi was one of a group of gemstone dealers to start 

showing in the old Holiday Inn in Tucson, AZ.  Later, he and 

many gemstone dealers were unhappy with the terms of 

participation in the local show.  They needed a show of their own 

and an association.  Around a hotel pool and in the drizzling rain, 

the concepts for the American Gem Trade Association and AGTA 

GemFair™ Tucson were forged.  For years Sarosi was a regular 

fixture at all of the Tucson and AGTA shows.

Sarosi served as a mentor for many of his fellow gemstone 

dealers, jewelry artists and gem collectors.  He regularly and 

ecstatically shared his extensive knowledge and appreciation of 

gemstones with anyone who asked.  He never met a gemstone 

he didn’t like, but he did have a weakness for opals due to their 

play-of-color.  Sarosi was excited about the recent Ethiopian              

opal find.

He was famous for being an avid large gem collector.  “Who 

buys a 200 ct. sphene? Nobody except my father,” recalls Marc 

Sarosi, Andrew’s son.  He never bought a gemstone with the 

intention to resell it; he purchased gemstones because of their 

beauty. He was often found at gem shows walking from booth to 

booth showing others his latest treasure, not because he wanted to 

brag, but because he wanted to impart its beauty onto his friends.  

As with many business models, Sarosi’s evolved from 

loose colored gemstones to fine finished jewelry.  He had a 

keen eye for combining colors, and he often used multicolor in                    

different patterns.

“My love and appreciation of gemstones and jewelry is in my 

blood,” states Marc.  Marc fondly remembers lapidary machines 

Andrew Sarosi, his grandson and his son, Marc, at AGTA 
GemFair Tucson.

a G t a  C h a r t e r  m e m b e r 
a n d r e w  s a r o s i  1 9 3 8 - 2 0 1 2

“My love and appreciation of 
gemstones and jewelry is in 
my blood.”
—Marc Sarosi
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in the garage and learning how to cut gemstones at a young age.“I 

remember being packed in a car to travel to the San Carlos Indian 

Reservation and purchasing rough peridot,” recalls Marc.  “My 

sister and I had to sort the rough as punishment. It was awful and 

it took hours.”  Whether it was unloading tons of malachite or 

experimenting with gemstones in the kitchen or at college, Marc 

was seasoned to join the gem industry as well.

Marc’s father was always the first to see his son’s newest 

parcels from Africa.  “We were both looking over a huge parcel of 

aquamarines, and my dad asked to take one,” said Marc. After he 

cut the new acquisition it was show time.  H. Stern came by and 

said he had never seen a finer specimen.  For it’s “illuminescence,” 

Stern offered $1,500 a ct.  Sarosi was quick to point out that it was 

not for sale, and that it would soon be placed in a special piece of 

jewelry for his wife.

Andrew Sarosi passed away peacefully surrounded by family 

on October 11, 2012.  Sarosi was a lover of life.  Whether it was 

growing tomatoes, creating colorful fine jewelry, discovering 

new music, getting his children to give him massages, the Florida 

Keys, attending gem shows, being with family, or bringing 

clothes and candy to Native American children, he was able to 

extract beauty and enjoyment out of any situation or activity. He 

is survived by his wife Kim, his son Marc, his daughters Rachelle, 

Violet and Lily, his brother Istvan and his grandsons Maxwell, 

Ezekiel, Nathaniel and Levi. He illuminated the lives of everyone 

he met and will truly be missed.p

To honor Andrew and his legacy, a scholarship has been 

established in his name at the Gemological Institute of America 

(GIA). The “Andrew Sarosi Memorial Scholarship” in the 

amount of $1,000.00 will be awarded yearly, in perpetuity, to any 

deserving student studying for their Graduate Gemologist degree. 

If you would Andrew’s memory, you can make a donation of any 

size to:  

GIA Financial Scholarships

Andrew Sarosi Memorial Scholarship

c/o Beverly Berthoty

5345 Armada Dr.

Carlsbad, CA 92008

Phone: 760-603-4120

Kim Sarosi, Andrew Sarosi, Genedy Berdnik and Olga Berdnik at 
the Spectrum Awards Gala.

AGTA Spectrum AGTA Spectrum 
Awards™ 1st Place: Awards™ 1st Place: 
18K yellow gold and 18K yellow gold and 
vitreous enamel vitreous enamel 
pendant featuring pendant featuring 
a 9.41 ct. oval blue a 9.41 ct. oval blue 
Zircon accented with Zircon accented with 
Diamonds (.50 ctw.).Diamonds (.50 ctw.).
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Sp r i n g  2013 nY Fa S h i o n  re p o r t :
Color, Shape, Detail Inspire Designs that 
Re-energize, Balance & Express Individuality

“This season’s color palette emphasizes our need for balance, while 

at the same time allowing for self-expression and excitement,” 

describes Leatrice Eiseman, executive director of the Pantone 

Color Institute®. The color guru notes that the harmony we strive 

for in our daily lives is echoed in the latest fashions that poise 

light, bright, classic and new.

Designers showing their spring collections during Mercedes 

Benz Fashion Week at Lincoln Center, New York City were 

enviously green, championing three different shades of the hue 

that work as stunning foreground or backdrop colors. From subtle 

to pop, top greens are hushed with gray undertone in a delicate 

Grayed Jade, invigorating and cheerful in vibrant yellow-green 

Tender Shoots, and radiantly rich in lively Emerald. 

Blues, too, remain a prime pick in the palette, especially in 

a serene calming Dusk Blue, akin to Grayed Jade as one of the 

newest neutrals; and Monaco Blue, a classic anchor shade that 

offers both stability and depth to the season’s color range. A pretty 

purple in an exotic African Violet also adds a touch of intrigue to 

the spectrum. But perhaps most uplifting are Nectarine, a bright, 

effervescent citrus orange with coral undertones, and the cheerful 

and spicy Lemon Zest that has a refreshing spritely green cast.

Rounding out the palette is a must-have neutral in a warm, 

light and airy nude basic called Linen and the perfect punch of 

color in Poppy Red, a spirited shade that’s exuberant, seductive, 

and celebratory. Clever catwalk color combinations include Dusk 

Blue with Nectarine; Linen with Grayed Jade or Dusk Blue; 

African Violet with Poppy Red; and Monaco Blue with Emerald 

or Poppy Red and Linen. 

“Designs can be created with exciting combinations of the 2013 

colors because it’s not about one color anymore, but contrasting or 

opposite colors that can be combined to create harmony among 

varying tones,” describes Natalie Weisiger, director of marketing 

for the Los Angeles-based Omi Gems, AGTA Member.  She muses 

gem options for color combinations like:

• Grayed Jade with Emerald: deep tsavorite with lighter tsavorites

• African Violet & Lemon Zest: purple & yellow sapphires

• African Violet & Monaco Blue: purple & classic blue sapphires

• Poppy Red and Monaco Blue: ruby and blue sapphire

Our need to re-energize, create balance and express individuality prevails 
in color preferences for spring 2013 with a fashion palette mixing lively 
bright hues with novel neutrals in well-balanced blends that are practical 
and versatile, while commanding attention.
BY DEBORAH YONICK

Image from Pantone.com
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Color experimentation among designers has been on the rise, 

especially in the past five years, cites jewelry stylist-to-the-stars 

Michael O’Connor, who worked the runways for the Reelz Channel, 

home to his new show “MovieStyle with Michael O’Connor.” 

“Designers are taking more chances. There’s a greater tendency for 

gems in more types, colors and combinations. Fashion historically 

used to be matchy, more monochromatic in how we adorned, and 

women could get away with all white diamond pieces. But this is 

no longer the case. Mixing prevails. Women are creating different 

color palettes around favorite apparel and even more so now around 

favorite jewelry items.”

O’Connor sees a rise in multi-cultural influences in our color 

choices, especially India and China. Considering the rising cost of 

diamonds, O’Connor points out that white diamonds do not give 

enough bang for the buck when it comes to today’s styles. “The 

impact of color in fashion is transforming the jewelry business, 

and the spotlight is on gemstones, which is great for jewelry 

makers and buyers as there are so many options in every color and                        

price range.”

Spring’s Bouquet

It’s not surprising green and blue are top trend, O’Connor notes, as 

designers and stylists have been moving away from warmer colors 

toward cooler ones since the fall of 2010. He reports that at the this 

year’s Primetime Emmy Awards®, weeks prior to the runway shows 

in New York, red carpet interest was high for color mixes using 

green as a base. “I placed a lot of designs by Abellán New York in 

combinations like green chrysoprase with rubies or amethyst.”

Emerald, in particular, is shaping up to be the color of 2013. 

“We’ve seen it building on the runways and red carpets the past 

few years,” tells Randi Molofsky Lithgow, Director, Marketing and 

Communications, U.S. for GemFields, leading producer of conflict-

free emerald from Zambia and an AGTA Member. “In fact, when 

E! Red Carpet host Giuliana Rancic was interviewing “30 Rock’s” 

Jane Krakowski at the Emmy Awards, they proclaimed they were 

‘having an emerald moment.’ Giuliana wore Sutra and Jane was in 

Lorraine Schwartz. A fresh, modern hue, Pantone’s Emerald has a 

bluish undertone like Zambian.”

Lithgow reports designers getting creative with their use of 

emeralds to make them more accessible to jewelry consumers, 

including using slices and rose cuts. She namedrops a few Gemfileds is 

working directly with, including Kimberly McDonald, Shaun Leane 

and Faberge.  Moreover, she sees a rise in consumer appreciation for 

included gems, as customers want one-of-a-kind stones that will set 

them apart from the crowd. “Women are actively seeking gems and 

colors that are uniquely suited to their personalities.” 

A true colorist, Bellarri has built her signature look around 

distinctive color mixes. The Scottsdale, Arizona-based, AGTA-

Member designer cites her best selling designs as the ones that are 

unique in selection and configuration of gemstones. Trendsetting 

are designs like the necklace she nabbed a JCK Jeweler’s Choice 

Award this year from her Circle of Love Collection, showcasing a 

nearly 3-carat cabochon blue topaz surrounded by blue topaz and 

iolite totaling nearly 15 carats with diamond accents on 10 strands 

Bellarri
Circle of Love 
necklace

Le Vian
Mixed Berry ring

Kimberly 
McDonald
Emerald earrings
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of faceted blue topaz beads set in 18K rose gold; or a refreshing 

blend of soft-hued amethyst, pink, green and lemon quartz and 

white topaz in a statement bracelet from her Diva Collection. To 

Bellarri, every design has a a personality that must be expressed.

Runway Muses

Nature continues to be a major muse for designers, especially 

water and its elements of fluidity, translucency, power, lightness, 

and range of hues; lush flora and fauna; abstract art; the bohemian 

spirit of the ‘60s and optimism of the ‘50s; the wild west; and Asian 

appeal. Ease is key for spring; pervasive are relaxed looks that fall 

away from the body.

Fashion industry intelligence group WGSN cites mega themes 

like pared-back tailoring mixed with geometric prints ala Native 

American crafts; sporty tailoring with postmodern influence; and 

sculptural silhouettes with a sci-tech edge. Perhaps the biggest 

takeaway is the significance of leather for spring, lightweight and 

colorful. Designers hit the runway in leather, including Rag & 

Bone, Jason Wu, Tommy Hilfiger, Kate Spade, and See by Chloé. 

Color, shape, style and detail are inspiring product development 

and collection creation.

Among the notable jewelry trends spied on the catwalks, there 

was undoubtedly a lot of wrist action: Rachel Roy had wrists full 

of bracelets. Marc by Marc Jacobs, Monika Chiang and Tommy 

Hillfiger stacked bangles. Donna Karan favored arm cuffs, while 

others focused on wrist cuffs like Michael Kors and Oscar de la 

Renta. DVF used large gold chain-link bracelets from her own 

jewelry brand produced by H. Stern.

Neckwear was big, as well. Tory Burch adorned her models 

in big charm necklaces, while Rodarte featured vintaged necklaces 

(and debuted ear cuffs). Oscar de la Renta also adorned in large 

necklaces of floral designs and big gem cabochons. Rachel Zoe 

used lots of chains, long and layered. And, Marchesa adorned in 

royal bling from Jaipur’s Gem Palace, Indian inspired circa 1960s.

Known for its fashion and fine jewelry, Erickson Beamon 

adorned its second ready-to-wear collection—inspired by William 

Klein’s 1966 cult film, “Who Are You, Polly Maggoo,” a satire of 

the fashion industry—with dazzling jewels including crystal collars, 

headbands and drop earrings. And, Vivienne Tam, recognized for 

her Asian inspired fashions, launched her first jewelry collection 

in collaboration with TSL, one of the largest jewelers in China. 

The line, which features wood, jade, gold, garnet and agate, goes 

beyond style to the Five Elements of Chinese cosmology: Wood, 

Fire, Earth, Metal and Water to embolden the spirit and enhance 

energy when you wear her designs. 

The Big Takeaway

Color continues to rock the runways in fashion and apparel, with 

greens and blues leading the trend for popular backdrops and 

foregrounds, as well as yellow and orange for punchy pop. Bracelets 

and statement necklaces rule! Nature is the preferred muse, with 

strong multi-cultural inspirations influencing a hodgepodge               

of creativity.

        See the hautest looks at AddMoreColorToYourLife.com!p

u John 
Bartlett 
‘13 Spring Show
Getty Images for 
Mercedes-Benz

q Diane Von 
Furstenberg 
‘13 Spring Show
Getty Images for 
Mercedes-Benz

p Venexiana
‘13 Spring Show
Getty Images for 
Mercedes-Benz
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Firm Members
Best in Gems, Inc.
Ajay Bansal

lionwalk, llC
Sheri Wechsler

Nice Gems
Deepak Kavadia

primus Jewels, Inc.
Gaurav Jain

Associated Industry   
Professional Members
B&D Sales Corp.
Pat Doran

Jewelers Vigilance 
Committee
Cecilia Gardner

lUX UNlIMITED, Inc. dba 
Future Designs by lahijani
Elsa Lahijani

SparkleSparkle Jewelry Care 
(by Nventa)
Oliver Passe

Estate Members
M. Kantor & Associates, llC
Marc Bookstein

Manufacturing 
Members
Amali
Sara Freedenfeld

Amy Kahn Russell
Noelle Feucht

Brilliant Stars
Rodney Rahmani

Cynthia Bach, Inc.
Cynthia Bach

Denise James
Denise James

Devta Doolan Jewelry
Devta Doolan

Douglas Bacon 
Custom Design
Douglas Bacon

Elegant Gems, ltd.
Brent Malgarin

Elisa Ilana Jewelry
Laurie Langdon

Frederic Sage
Frederic Sage

Holloway Designs
David Holloway

Ionescu Design, Inc.
Ion Ionescu

Jordan Scott Designs
Jordan Schantz

Kathleen Dughi Jeweler
Cairo Cebrian

loren O. Hovland Goldsmith 
& lapidary
Loren O. Hovland

lightsource Specialties
Michael Clow

Monica Rich Kosann
Monica Rich Kosann

Mya Nassi, Inc.
Malekeh Nassi

pamela Froman Fine Jewelry
Pamela Froman

paul Klecka Inspired Design
Paul Klecka

Reko Enterprises, Inc.
Suresh Mulani

Rockras, llC dba 
Kimberly McDonald
Kimberly McDonald

Sima K., llC
Sima Khorsandi

Simplexdiam, Inc.
Yogesh Madhvani

Simplicity Co.
Anita Dickey

Sterling Silver City, Inc. dba 
Silver City
Sanjeev Sunny Khamesra

Susan Wheeler Design
Susan Wheeler

Zaffiro
Elizabeth Gualtieri

Zoltan David, llC
Zoltan David

Retail Members
Barron’s Fine Jewelry
Ajay Singadia

Berning’s Fine Jewelry
Patricia Berning

Chor’s Jewelry Design
Andy Chhor

Cornelia Goldsmith
Cornelia Goldsmith

D. Muscio Designs
Dawn Muscio

Elyse Fine 
Jewelers - Gemologist
Richard Berberian

Gems by Gerald
Gerald Hanson

Goldart Jewellery 
Studio, Inc.
Mark Rozanski

Jack Seibert Goldsmith
& Jeweler
Jack Seibert

Joel McFadden Designs
Joel McFadden

Kraft’s Jewelry, Inc.
Spencer Kraft

Master Jewelers
Bernie Benavidez

My Blue Heaven
Cara Lichtenstein

Sheftall’s Jewelers, Inc.
Dell Sheftall

T lee Fine Designer Jewelry
T Lee

Van Cott Jewelers, ltd.
Birdie Levine

William Travis Jewelry
Travis Kukovich

Student Members
Hee Won Moon

Indubala Narula
 
Mark Hall
 
peggy Blickhan

pheap lorn
 
Rajit M. parashar
 
Sean Johnson
 
Shelly Chambers

n e w  m e m b e r s
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JOAN’S Collections
Designer Fine Jewelry

WWW.JOANScollections.com

P.O.Box 4836 Cerritos CA 90703-4836 Tel: 714-827-0863 Fax: 714-933-4339
 joanscollections@hotmail.com  www.JOANScollections.com

Holiday Inn/Holidome - Ballroom - Booths 12 & 13

South Sea Pearls is our Specialty

February 7-15, 2013 at G&LW-Holiday Inn Ball Room, Booth #12 & #13
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s P a r k l e ,  s h i n e  &  s h o u t 
C o l o r  F o r  t h e  h o l i d a y s

Whether your ultimate customer is celebrating Hanukkah, Winter 
Solstice, Kwanzaa or Christmas, you can make everyone comfortable as 
well as helping them discover just how delicious colored gemstones can 
be.  First of all, I suggest you decide to provide a full sensory experience 
for your guests, from the minute they walk by your windows till they leave 
with a cheerfully wrapped bag and a smile.  Below are some simple steps, 
ideas, and suggestions to make your holiday season memorable, festive and 
a celebration in color.  Use all or some of these ideas:
BY MARLENE RICHEY

1
 Pick a theme which will reflect your store brand, such as Victorian 

holiday, Celebrations Around the world, The Nutcracker, Winter 

Solstice or Childhood Memories, then focus on jewelry that depicts 

and represents the story, historical period or location.

2
Don’t limit yourself just to Christmas, but consider other winter 

holidays such as Diwali (Festival of Lights, which is a Hindu 

celebration), Boxing Day in British-based countries, or St. Lucia 

Day (Sweden), just to mention a few.

3
Highlight a specific gemstone which you can focus on in ads, 

displays, windows, and with interesting stories.  Romance the 

stone.  Celebrate it.  Decorate around it.

4
Choose decorating colors that work with your store displays and 

are symbolic of the season, your holiday gemstone and your 

theme.  Jewel-tones such as green, red, purple, gold and dark 

blue gemstones are always appropriate for any holiday and are 

particularly strong during the winter season.  Christmas is of course 

red and green (green tourmaline, emeralds, rubies and garnets) 

or red and white candy canes (rubies, garnets, pearls and opals).  

Hanukkah’s colors are blue and silver (sapphires and diamonds 

are perfect) and Kwanzaa’s are red, black and green (many of the 

above may include black diamonds and onyx.) 
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5
When you gift wrap purchases (no matter how big or small they 

are), make sure you are consistent with your decorations and 

incorporate your “theme” colors.  One year I decorated my gallery 

in all white and ordered pure white candy canes from a local 

candy maker.  I attached a white candy cane to the top of each gift 

wrapped box.  It was a hit!  Try it.

6
Make sure you incorporate all your senses when planning your 

holidays.  Sight, touch, smell, sound and taste.  Offer your guests 

special candies or cookies.  Consider having a pot of simmering 

spiced apple cider and for the adults, maybe some hot spiced wine.  

It not only smells fabulous but sets a mood.

7
And, when it comes to music... please for the sanity of your staff, 

have more than two or three CDs to play.  I have worked in enough 

retail locations to know that by the second week after Thanksgiving 

many of your staff are ready to scream if they hear Alvin and the 

Chipmunks seven or eight times that day knowing full well they 

have another couple weeks of the same, never-ending, unremitting, 

interminable, repetitive music to listen to.  Do it for the sanity of 

your staff.

8
Your windows need to be creative and enticing.  One year, I had 

gaily wrapped boxes in the window that had a light on the inside.  

I tore a little piece out of the front of each box and inside was one 

piece of fabulous jewelry.  People passing by would stop, peek in 

the box, hold up their children and often walked in because of the 

peek-a-boo box displays.  It caught the imagination of the public.

9
Host an event.  Send out invitations or place ads which 

reflect your theme, store, holiday gemstone choice, color and                                  

featured gemstone.

10
Don’t let your decorations upstage your jewelry.  At a time when 

you want to go all out, try to keep your decorations surrounding 

your jewelry cases, not in the cases or competing for space.  

Remember all your preparations and hard work are geared to show 

off the wonderful assortment of gemstones you are anxiously 

awaiting to share.

With all this being said, take time to enjoy the holidays yourself, 

even if it is for a few minutes each day.  Enjoy!  Celebrate!  Be 

jubilant!  And think color!p

2012Vol4.indd   22 11/9/2012   11:31:20 Am



23  p  A G T A  P R I S M | V O L U M E  4  2 0 1 2

‘ 1 3  e l e C t i o n  r e s u l t s

The American Gem Trade Association 
announced the results of the 2013 AGTA Board 
of Directors election. The incoming Directors 
were all elected to three-year terms.  These 
Directors will take office at the 2013 AGTA 
Board of Directors Meeting in Tucson, AZ,           
in February.

Elected as Directors:

Sushil Goyal, Liberty Gems, Inc.

Avi Raz, A & Z Pearls, Inc.

Cynthia Renée, Cynthia Renée, Inc. 

The following terms will continue through 2013: 

President  Ruben Bindra, B & B Fine Gems 

Vice President Robert Bentley, Robert Bentley Company 

Vice President Kambiz Sabouri, Gem 2000, Inc. 

Treasurer  John Bachman, John M. Bachman, Inc. 

Directors  Peter Bazar, Imperial-Deltah, Inc.

Directors  Jeffrey Bilgore, Jeffrey Bilgore, LLC 

Directors  Bruce Bridges, Bridges Tsavorite 

Directors  Betty Sue King, King’s Ransom 

Directors  Bill Larson, Pala International, Inc. 

Directors  Gerry Manning, Manning International 

Directors  Niveet Nagpal, Omi Gems, Inc. 

Directors  Sampat Poddar, Byrex Gems, Inc. 

Directors  Bear Williams, Bear Essentials 

The Nominating Committee was chaired by AGTA Past President Benjamin Hackman. 

The Committee Members were Jeffrey Bilgore, Neal Litman and Douglas Parker. 

The AGTA Board of Directors holds elections on a rotating cycle in order to guarantee 

coherence of the Board’s long-term plans. The new Board members will be introduced 

at the AGTA Membership Meeting, which is open to all AGTA Members and will be 

held Friday, February 8, 2013, at the Tucson Convention Center. 

Additionally, there were three positions available on the Board for immediate 

appointment. The following one-year placements were filled by President                     

Ruben Bindra: 

Richard Drucker, Gemworld International, Inc. 

Cecilia Gardner, Jewelers Vigilance Committee 

Lois Wacholtz, Christopher’s Fine Jewelry Design 

Special thanks to all of the candidates for their dedication to AGTA and their 

willingness to serve.p

Sushil Goyal, Liberty Gems, Inc. 

Avi Raz, A & Z Pearls, Inc.

Cynthia Renée, Cynthia Renée, Inc. 
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h u e s  P o P  a t  e m m y s

If the sunny colors spied at the 64th Annual 
Primetime Emmy Awards® Sept. 23 reflect an 
optimistic view, the future looks bright. Pops 
of happy hues, with lemon yellow and sea foam 
among the most talked about, adorned stylish 
starlets posing on the red carpet like Claire 
Dane, Julianne Moore and Heidi Klum.
BY DEBORAH YONICK

In much the same way as color in fashion commands attention and signals 

signature style, colored gemstone jewelry too is a big part of the wow factor 

for both fashion risk-takers and classic beauties. Unique and unmatched, the 

diversity gems convey in jewelry design make them a must have accessory for 

any red carpet moment. 

Jewelry stylist-to-the-stars Michael O’Connor, who hosts the must-

attend red carpet jewelry suites at major awards shows like the Emmys, cites 

an explosion of jewel tones in fashion and accessories. “This year’s jewel tone 

colors are everywhere and more than two or three colors are dominating the 

trends, including bright yellows, oranges, reds, blues, greens and lavenders, and 

even brightly colored patterns like never before.”

If there is one celebrity that most embodies the add-more-color-to-your-life 

style mantra, it’s Heidi Klum, who knows how to rock gemstone jewelry, almost 

always by Hollywood designer darling, Lorraine Schwartz. Never disappointing, 

Klum was as fresh as a sea breeze in billowy front-slit Alexandre Vauthier sea 

foam gown with vivacious Paraiba tourmaline, black opal, and natural pink 

diamond earrings and Paraiba tourmaline and diamond rose gold ring. 

Also rocking those take-me-away Caribbean colors were Emmy Best 

Actress in a Comedy, “Veep’s” Julia Louis Dreyfus in Kingman turquoise and 

diamond ring, and Lightning Ridge black opals and diamond earrings in 18K rose 

gold by Irene Neuwirth; Leslie Mann in turquoise and brown diamond earrings 

and bracelets by Lorraine Schwartz; presenter Martha Plimpton in aquamarine 

and gem cluster ring, and earthy citrine gold pendant earrings by Fred Leighton; 

and Access Hollywood’s Shaun Robinson in aquamarine rose gold earrings from 

AGTA Member Dallas Prince and natural colored diamond bracelet from AGTA 

Member Underwoods Fine Jewelry in Fayetteville, Arkansas.

Jamie Lynn SiglerJamie Lynn Sigler
in Le Vian jewels 
with bracelet insert
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Emerald maintains its red carpet reign, a favorite of celebrities 

like “30 Rock’s” Jane Krakowski in emerald and diamond 

platinum earrings and emerald, onyx and diamond ring by Lorraine 

Schwartz; Jessica Pare in Bulgari platinum ring with 15-carat 

cushion-cut emerald and two sapphires totaling nearly 7 carats; 

“E” correspondent Giuliana Rancic in emerald and diamond 18K 

gold earrings by AGTA Member Sutra Jewels; and Lily Rabe also 

in Sutra emerald and diamond drop earrings, and yummy Vanilla 

and Chocolate Diamond gold ring by AGTA member Le Vian. 

Shades of bordeaux ruled in dresses and jewels, as well. 

Great examples include “Two Broke Girls” star Kat Dennings, 

who accessorized her dangerously low-cut strapless red J. Mendel 

gown in garnet and gold ring and bracelet by Neil Lane; “30 

Rock’s” Tina Fey in red embroidered trim strapless Vivienne 

Westwood finished in Fred Leighton platinum ruby, onyx and 

diamond ring, diamond snake pendant earrings with rubies and 

diamonds, and ruby and diamond bracelet; and “21 Jump Street” 

star Ellie Kemper popped red against her black lace dress in triple 

drop ruby and champagne diamond earrings and ring by AGTA 

Member Sethi Couture. 

Also steamy, “Top Chef’s” Padma Lakshmi looked radiant in 

coral Monique Lhuillier topped with Fred Leighton coral, onyx, 

and diamond platinum pendant earrings. Delightfully delicious, 

“Soprano” star Jamie Lynn Sigler dripped in 18K Strawberry Gold 

and Raspberry Rhodolite and Vanilla and Chocolate Diamond 

jewelry by Le Vian; and Kelli Garner, too, looked sweet in flowing 

yellow gown with Le Vian Raspberry Rhodolite and Vanilla 

Diamond ring. 

O’Connor sees a greater use of colored gemstone jewelry to 

augment all colors worn on the red carpet, from bright to basic. 

Jewelry standouts present stark contrasts, direct opposites on the 

color wheel, like a green gown with ruby jewels. But more neutral 

hues, from black and white to 50 shades of gray, also benefit from 

bold bursts of color stone jewelry. 

“We styled Emmy winner Jon Cryer’s wife, actress Lisa Joyner 

in gem cluster drop earrings by Abellán New York and multi-gem 

encrusted bracelet by AGTA member Bellarri against a white 

single shoulder Grecian gown by David Meister,” tells O’Connor. 

“Bursts of color against a white canvas look amazing.” 

Other great examples of divas accessorizing neutral gowns 

with color include “Mad Men” bombshell Christina Hendricks in 

ruby and diamond platinum earrings and ruby, jade, and diamond 

cuff and bangle bracelets; and “Modern Family’s” Sarah Hyland 

in ruby and diamond floral earrings, and natural ruby and diamond 

ring, all by Lorraine Schwartz. 

O’Connor also notes that complementing dress color is just 

a part of the style equation. “I often advise clients consider their 

makeup colors, especially to play off of rich jewel tone earrings.” 

He cites gorgeous tanzanite and diamond platinum earrings by 

AGTA member Takat Gems adorning correspondent Viviana Vigil, 

who worked the red carpet with O’Connor for the Reelz Channel, 

home to his new show “MovieStyle with Michael O’Connor.” 

Vigil popped the rich blue purple hues of tanzanite against a black 

single shoulder goddess gown. 

T h e       

variety of 

colored gemstones spied on the red 

carpet is truly beyond the rainbow, with a 

special affinity for gems in the quartz 

family. Among femme faves: 

“Fashion Police” Joan 

Rivers sported 

an ametrine and 

diamond ring from 

AGTA Member 

Somewhere In The 

Rainbow collection, 

designed by Shelly 

Sergent and crafted by Gary 

Cadman of Schmitt Jewelers, 

Phoenix, Arizona; “The Good Wife” 

Julianna Margulies flashed amethyst and gold 

pendant earrings; and SNL star Kristen Wiig 

flaunted a moss agate and gold locket ring, 

both by Fred Leighton. 

Several stars also rocked 

crystal quartz, among them Lucy 

Liu in 9-carat rock crystal and 

diamond platinum Lorraine 

Schwartz ring; Glenn Close in 

rock crystal, black jade, diamond, 

and pendant earrings; and Gretchen 

Mol in rock crystal and diamond platinum ring, the latter two by                           

Fred Leighton. 

The current trend for strapless gowns, highlighting bare 

necks and bold cleavage, appeared to favor statement earrings 

over necklaces for Emmy ensembles. But O’Connor notes that 

TV coverage of the event does not tell the whole story. “The 

celebrities covered by the media may have opted for statement 

earrings, which are extremely popular especially in pendant styles, 

but necklaces are actually making a comeback on the red carpet.” 

The most important takeaway, O’Connor reminds, is that you 

feel good in what you wear, because when you do, you project 

confidence—the key to true red carpet style.p

h u e s  P o P  a t  e m m y s

Ring by Somewhere 
in the Rainbow 
Collection

Bracelet by 
Underwood’s Fine 
Jewelry
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